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3rd Party Endorsements N

Absolutely the most
cost-effective of all! Referrals
Current Customers paS g
Reconnect to discover repeat business

Print

[Eiccron: §
=

Flyers

\\

Newsletters g

Marketing
Communications -

Direct Mail

Promotions

Article/White Paper Marketing ¢

Websites, blogs
Google Adwords Search Engine Marketing (SEM)

Search Engine Optimization (SEO)
Passive Listings

Trade publication advertising

50+ Ways to Make the
Phone Ring

Online

Advertising

Avoid radio, newspaper except as a last resort

Outdoor g

7
Z

Only for non-profits! @ Pro Bono Work
Customer Appreciation Event

Breakfast/Dinner with Industry

Luminaries or Thought Leaders
Business Expert Webinars Industry or trade association hosted g
Self-Hosted g

 Graduatc courses }
University &
Executive education

Public Seminars / Workshops

Webinars/Teleseminars Education

Note: Highlighted Items are the
Most Successful
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Profile
LinkedIn Answer/Ask Questions

Groups and discussions

Social Networking

MySpace

Note: Use Ping.fm to adjust status on
all social networking sites

& Golf, Sports, other activities

Articles in edited publications
)8 Commercial Publishing
Books

5§ Position Papers (Whitepapers)

. . Online Content or newsletters
Published Articles (SubmitYourArticle.com)
Online Forum/Discussion
Group Participation

N Self-Publishing Personal, Corporate, Association
Commentary on top 5 relevant blogs
Audio Interviews

§ vlogs (video logs i.e. on
YouTube)

Industry trends
Current events

Research

Use in marketing, sales, other
thought leadership

Speaking

Print Interviews

TV Appearances

BROUGHT TO YOU BY
CURTIS N. BINGHAM
PREDICTIVECONSULTING.COM

Products

PREDICTIVE CONSULTING GROUP




